
Module 5 Science communication and how
to communicate your ideas to the world

The image of a scientist. The communication of a scientist through social networks
also creates an image of the scientist himself, providing insight into the content of
his research, the scientist's journey and the links between the scientist and scientific
discovery. Consistent communication creates a positive image of the researcher and
his/her approach, and when it comes to presenting research with a view to
commercialisation, it also takes into account who is doing the research.  
Research innovation. Nowadays, research should focus on solutions to global
challenges and also on the applicability of research to today's solutions. It is
particularly important when research findings can be implemented in practice and
commercialised, both in terms of creating new solutions for the market and
replacing existing ones. The solutions that create the biggest breakthroughs are
those based on innovation.  
Relevance of the research results. The research and the scientist's efforts show how
relevant the results themselves are to the general public. Often, commercialisation
starts with whether or not people know about the research being done. Therefore, it
is appropriate to fully disclose research as relevant solutions based on a scientific
process that has taken a long time to develop. 
Understandable presentation. 

This section is aimed at highlighting the importance of science communication and
promoting the ability of scientists as entrepreneurs to represent their research and the
results of research and experimental development. 

The usual way for scientists to present their research results is at conferences, seminars,
scientific community meetings and other scientific events. However, as technology
evolves, there is a growing need for more public communication on social networks.
Moreover, when research is presented in the commercialisation process, it makes sense
to prepare presentable and visual presentations. 

The entrepreneurial scientist should be proficient in the social networks Facebook and
LinkedIn, as well as in the use of canva.com to prepare visual presentations of scientific
knowledge and scientific results.  

The following elements are important in science communication: 

In this section, we will briefly discuss the opportunities for research communication on
Facebook and LinkedIn. A brief introduction to canva.com and the basic rules for
preparing presentations and commercial offers. 
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“Facebook” profiles are a personal space for self-expression. The aim is to
communicate and share information with your closest contacts and absorb
information from them. Monitor the information sources you like. 
“Facebook” profile - a space for combining personal and professional information.
Deciding to welcome your family, friends and colleagues. 
“Facebook” profiles - an opportunity to present yourself as a professional in your
field. The main flow of information comes from the professional field. 
“Facebook” profile - a platform for selling products or services. Nowadays, it's most
convenient when it comes to presenting the products or services you have created. 

Most of all, it is important to emphasise that active participation in social networks
brings new social contacts, partners, projects or even job offers. Searching for any
information on a social network is much faster than using traditional information
channels. To describe the main social networking purpose, it can be said that: 

Social networking site “Facebook” 

By far one of the most prominent social networks with the largest number of users.
However, over time, both the target group of the network and the objectives of the
target group have changed, and that is why we have the social network itself. The first
focus is on personal needs and personal interactions with members of a profile.
Secondly, it is important to note that Facebook remains a useful platform for buy-to-sell
and SMEs, both for opinion-forming and for spreading awareness of the product
available. Thirdly, there is often the dilemma of whether a profile is private or public,
whether you can only share your posts and images, or if you can rebrand your profile
with your work environment. And yet there is no one right formula, although one certain
thing is that all the information available about you on the internet is public. 

It is also useful to hygiene your “Facebook” profile to manage the flow of information.
This involves a careful review of the list of friends, pages that are liked, group
memberships and so on. The content can only be managed and seen to be more
relevant with regular monitoring.  

Facebook is useful for creating communities and sharing ideas on science
entrepreneurship, exchanging ideas or getting the views of an audience. It is useful to
conduct mini-polls, and opinion polls on issues of interest to scientists, for example, and
to belong to groups where you can share your scientific findings with the media. There
are also project search groups where you can share project ideas and find partners.
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Social networking site “Facebook” 

Clarity and accuracy of information. 
Valid and unique information. 
The text of the recordings should be concise and illustrated with either visual
material or video.  
Proportionate use of visual and video material.  
Unique visual and video material. Natural environment video material. May include
videos of the researcher's workplace, research trials. Photos should also reflect a
natural, working environment. The Canva.com software allows you to both plan the
grid of recordings and create the visual solutions for the recordings themselves. 
Each post must have a clear purpose, be specific and not be ambiguous (unless that
is the intention).  
Each post must have a clear purpose, be specific and not be ambiguous (unless that
is the intention).  
It should be noted that with the increased use of “LinkedIn”, a large part of the
community has moved to this network. 
However, it is important to remember that records and information shared on the
internet are there to stay. Sometimes emotions can get to the point where we can
be quite critical about certain issues, negative about certain things, etc. Such a
comment is sure to be supported by those who think like you. However, the same
comment will also reach a group of social network users who disagree with and
oppose your statements. This can lead to quite a fierce discussion, a virtual
argument, and unethical responses can be photographed and then used in a wide
range of contexts.  

However, you should note what is important for the information on Facebook:  

Facebook is basically more for informational networking or for selling a specific product,
but if the aim is to educate the public and to build up one's image as an entrepreneurial
scientist, it makes more sense to take advantage of the opportunities and benefits
offered by LinkedIn. 
 
Recommendation. Experiment with your current Facebook audience and ask them if they
would like to know more about your work, your scientific activities, etc. By asking the audience
to click like if they would like to see more, and to choose the laughing face if they would not
like to see more of this information. The results will be evident. Normally, sharing your
participation in conferences, internships or other research-related information on social
media gets a lot of attention from your audience, but if you started sharing your research
results, would your audience want to? Also, when creating a profile on any social network, you
need to plan well and have a clear objective: is the social network necessary and appropriate
for your activities? 
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Social networking site „LinkedIn“ 

 state your name and surname when registering. Other social networks allow us to
improvise with nicknames, but this social network gives priority to real people; 
 to fill in the following basic information: job title, position held, brief description of
yourself; 
 List the experience. This section may include all your previous jobs, positions held,
job descriptions, and length of service. Please note that this is also included in the
CV; 
 indicate your education. This section asks you to indicate the educational
institutions where you have studied, what you have studied and when;  
 indicate your volunteering experience; 
 specify skills and endorsements. In this section you should provide information on
your existing competences, e.g. project management, etc. In addition, this social
network sends out requests to the network members of your profile about how they
would rate your skills. This means that anyone with whom you have a professional
relationship can leave an assessment of your competences. This can be seen as a
recommendation; 
 identify accomplishments. Another section that is equivalent to a CV. In this section,
you can include articles, methodological material, projects and their descriptions,
and language skills. If this part of your profile is visible to the public, you are likely to
receive invitations to participate in projects in your field of interest; 
 to upload a photo. This is not the last element, but one of the most important. While
other social networks do not impose restrictions on photos, and we can upload
photos that seem appropriate, LinkedIn, as a professional network, clearly defines
the requirements for photos. It should be a formal, professional photo, not a photo
from a holiday "under the palm tree";  
 be proactive. User activity is important in all social networks. In order to represent
yourself on this particular social network, it is recommended not only to share
information, but also to post your own insights, to share your thoughts as an expert,
and to comment on the ideas presented by others. However, as everywhere, your
comments should be ethical and tolerant. 

 Although this social network is currently taking over some of its functions from other
social networks, it has been called a professional social network since its inception. In
the labour market, LinkedIn is becoming the analogue of the CV. This social network asks
for: 

 Although initially seen as more of a job search network, it is now becoming a source of
professional news. By following organisations related to one's field of activity and other
educators who are active in the social network, it is possible to actively exchange
professional knowledge and update one's competences. Although it is recommended to
complete all your profile information in English (especially useful when collaborating with
partners from abroad), if your main audience is Lithuanian, it is recommended to share
and post in Lithuanian. 85



Consistent and systematic content development;  
Demonstrating your professionalism; 
Reliable and valid information; 
Providing up-to-date information; 
Respectful communication; 
Shaping and developing a professional image. 

  
Recommendation. Open your CV and then your LinekdIn profile and carefully assess the
main differences. Are the differences really significant? 
 
It should be noted that many organisations, events and conferences want to reflect
sustainability aspects and often no longer use flyers or business cards. At these types of
events, it is common to hear offers to exchange “LinkedIn” profiles. Because a tidy and
complete “LinkedIn” profile can be a great business card and an opportunity to get to
know your fellow researcher better. It should be noted that on “LinkedIn” it is important
to:  

“LinkedIn” is becoming a space for professionals to express themselves and where
everyone can have an audience sympathetic to the scientific field represented by the
creator of the “LinkedIn” profile. 

Increasing numbers of researchers are not only talking about their research, but also
inviting people to take part in it, announcing the results of their research, and thus
creating a network of like-minded people. Discussing your work on “LinkedIn” will get
significantly more attention than talking about your leisure time. It also gives an
opportunity to hear professional suggestions on issues that are important to you, to
actively participate in discussions and to present your own research results. However,
you should keep in mind that the content should be developed in a coherent way. In
addition, participants can join groups based on the theme of the activity. 

 

Social networking site „LinkedIn“ 
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“Facebook” provides more personal information and “LinkedIN” more professional
information. 
It is recommended to post two posts per week on Facebook and at least one post
per week on LinkedIn to reach the target audience.  
Both social networks need to produce information in an orderly, high quality and
factual manner. 
Quality photos must be uploaded on both (pexels.com is a free photo portal if you
lack illustrations). 
Video information is spreading rapidly on “Facebook”, which is not yet the case on
“LinkedIN”. 
The information on both social networks needs to be active, up-to-date and relevant
to the audience to which it is presented. 

This publication focuses on only two social networks that can directly influence the
activities of a researcher entrepreneur. “Facebook” and “LinkedIn” are also the two social
networks that can most realistically fulfil a scientist's ambitions to represent his/her
research. While comparing the two networks, it should be noted that: 

Every social network and work on it requires preparation and individual attention until
you know your audience, and recognise what is relevant to them. Therefore, it makes
sense to choose at least one social network to start with, which will help you to find your
way around and to keep your posts targeted. 

Social network comparison
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Canva.com - graphic, visual solutions for the real
entrepreneur

Canva is a tool that has revolutionised everyone's ability to create engaging content.
From the ability to visualise a message to the ability to create video content, this
application provides the ability to visualise. The most important feature of this
application is the large number of free designs created by professionals. Everything is
free to use without any restrictions. There is also a pro level, where a fee is charged,
then even more possibilities are available. The basic free use of the app is open to
everyone. Therefore, with this app it is possible to encourage students to create their
own content, as well as for teachers to transfer their content creation here. In this part
of the topic, we will briefly introduce the basic overview of Canva. 



Canva.com - graphic, visual solutions for
the real entrepreneur

Key features. In the menu, you'll see all the designs you've used and all the work you've
started and finished. The app is special because it saves your work automatically (in case
you accidentally shut down the app, the internet goes down, etc.). The app also allows
you to share your work in progress with a colleague who is connected to the app - they
can make corrections directly in the app. Canva.com has an advanced content scheduler
function: once you have created a post for social networks, you can set a time when the
post will be automatically published on the social network - this is how communication
scheduling systems work. Folders can be set up in their own system. 

It should be noted that Canva is very educator-friendly, with a separate section of
templates specifically for working with pupils and students. In the Education section,
anyone can create classroom decor kits, lesson plans, worksheets, certificates,
bookmarks. Each section has more than 1000 ready-made templates where the
educator can upload the information they already have and present it visually. 
As Canva strives to be extremely user-friendly, there is even a separate self-learning
programme where you can explore all the possibilities of using Canva.com. 
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To improve your knowledge of material visualisation and preparation, you can study for
free on Coursera.org. Coursera.org is one of the most popular and largest learning
community platforms. Its training materials are prepared by universities around the
world. The platform provides most of its information in English (other languages are also
available, but with significantly fewer options). The search engine will give you a range of
learning offers if you enter a topic of interest. The training is free of charge, but if you
want to get a certificate, you will have to pay a fee. With free training, you get free access
to the material you are interested in, and you can participate in billing. This platform is
useful both for finding new information and for reviewing new methods, which can then
be used successfully in your professional life.

The advantages and disadvantages of working with Canva are: 
(a) Extremely large supply of ready-made templates
b) Fast and easy use for every user
c) The usual template creation model
d) Ease of sharing the content created with the team
e) Login and use of most templates is free
f) Various saving formats available
g) Created templates remain and are automatically saved 
h) Some fonts are not adapted to Lithuanian 
i) No popular power point template 
j) Only works with internet connection

Canva.com - graphic, visual solutions for
the real entrepreneur
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Then it comes to the development site, there are a lot of interfaces with word or other
commonly used tools. A template is selected, and any corrections can be made within
the template itself. You can also manage all the elements, upload existing visuals,
choose the text style, colour font and other parts. Also included below are the parts on
how to share your templates created through which applications. Canva.com itself also
has a large number of integrations with other content.



Assignments

assignments

assignments

assignments

1

2

3

Briefly describe your research (5 sentences)
________________________________________________________________________________________________
Write how you would present your research to family and friends (3 sentences)
________________________________________________________________________________________________
Write how you would present your research to colleagues (3 sentences)
________________________________________________________________________________________________
Which presentation do you think would be suitable for “Facebook” and which for
“LinkedIn” ?

What do you think could be the topic of your first 5 posts on “LinkedIn”?
1_______________ 2_____________ 3______________4___________5___________________

Which profiles do you follow on “Facebook” and “LinkedIn” and why? 
Profile 1
 _______________________________________________________________________
Profile 2
 ________________________________________________________________________
Profile 3
 ________________________________________________________________________
Profile 4
 ________________________________________________________________________
Profile 5
 ________________________________________________________________________ 90



Assignments

assignments4

You are welcome to join the Canva.com platform and become a content creator. Once
you have signed up, choose “LinkedIn” templates and create your first post related to
your profession and your research. Remember that the post also needs text, so your
post should look like this 5 sentences about your research and a visual solution.
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Questions for the discussion? 

Useful links

#1

#2

1.    What kind of audience do you think is interested in learning about your
research?
2.    Do you use the social networking site “Facebook”? What do you use it for?
3.    Do you use the social network “LinkedIn”? What do you use it for?
4.    What do you think is the hardest part of writing content for social networks?
5.    Would you be able to film and photograph your research work by yourself?

canva.com
https://www.linkedin.com/business/sales/blog/profile-best-practices/17-steps-
to-a-better-linkedin-profile-in-2017
pexels.com
https://www.youtube.com/watch?v=70WNlkwZ0ew
https://www.youtube.com/watch?v=xQgMR9taVCY
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#3 Become a co-author

This handbook is unique in that we invite everyone to co-author it. If you are an
expert and work in the field of entrepreneurship, if you want to share useful
information with the readers, if you are a creator of unique tasks and believe that
you can contribute to entrepreneurship in one way or another, we invite you to
share your information and we will add a new chapter to the handbook that you
have created. 

More information: TTO Edvinas Samys edvinas.samys@vdu.lt
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